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Mission  
Statement

Robb Report Defines Connoisseurship
For more than 40 years, Robb Report has 
served as the authoritative voice in the global 
luxury market. It is widely regarded as the 
single most influential journal of living life to 
the fullest.

Robb Report is a journal of what is best in 
the human endeavour from the creative side, 
and it’s about things made by hand, not 
necessarily machines. It’s about human touch 
and the perfect expression of human ideas 
in the form of art, whether it be a car or a 
watch. It is about things that have continuity, 
things that have meaning, and things that are 
passed down from generation to generation; 
remembered from generation to generation.

Brett Anderson - Senior Vice President, Editor in 
Chief, Robb Report (usA)

Brand Footprint
Robb Report recognises that our affluent 
audience uses multiple channels to 
communicate. today, Robb Report’s content, 
influence and reach can be found across many 
platforms: print, digital, tablet and events. As 
the world’s leading voice in luxury, Robb Report 
has extended its global reach to 19 international 
editions including China, India, Germany and 
Australia, as well as the united Kingdom.
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Robb Report 
Editorial

Embracing every aspect 
of fine living

Unmatched Editorial Environment
each issue, Robb Report’s evocative writing 
and rich photography capture the elegance 
and sophistication of a life well lived. Robb 
Report features all aspects of luxury living, 
including automotive, jewellery, watches, 
yachting, aviation, real estate, style, culture, 
art, collectables, travel and gastronomy.
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Editorial Team

Nick Scott
editor

A former editor in Chief at The Rake, nick 
scott also spent several years as a staffer at 
uK Esquire and GQ Australia, and has also 
contributed to the FT’s How To Spend It, the 
Rake/The Rake Online and Director Magazine. 
He now applies his experience to the task of 
making Robb Report a powerful, and uniquely 
british – voice on the uK luxury media scene. 

Freya Purnell
Managing editor

Freya Purnell has 18 years’ experience as a 
journalist, editor and publisher. beginning 
her career as a business and finance 
journalist, she soon broadened her horizons 
to encompass technology, architecture and 
design, travel and the arts, working across 
both print and digital environments. Amid 
all the travel and toys, Freya keeps the Robb 
Report team on track and on time.

James Collard
Contributing editor

Londoner James Collard is a former editor of 
The Times’ luxury supplement, Times Luxx. In 
2016 he oversaw the launch of Robb Report in 
the uK, serving as editor in Chief for its first 
six issues. James’s work continues to grace 
our pages.
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Editorial Contributors

Paul Croughton
style

Paul wrote for and edited consumer magazines including heat 
and Arena for 10 years, prior to joining The Sunday Times and its 
supplement magazine. In 2016, Paul was founding editor of Robb 
Report UK, where his authoritative writings on personal style will 
continue into the new era.

William Drew
Dining

As the man responsible for the World’s 50 best Restaurants 
brand, Will eats and drinks his way around the globe, occasionally 
pausing long enough to write about it. He has been a journalist 
and editor for two decades, and continues his much-admired 
musings on food and dining.

Jemima Sissons
Drinking

Jemima has more than 10 years’ experience specialising in writing 
on travel, food and drink, grooming and fashion. she’s highly 
regarded and widely read as a contributor on luxury lifestyle; we 
raise a glass to her as our regular wine columnist.

Mike Duff
Motoring

Duff has been writing about cars since 1997 for (it seems) almost 
all of the uK specialist motoring titles, including Evo, Autocar and 
CAR (where his path first crossed that of Robb Report editor in 
Chief, Michael stahl). In writing, as at the wheel, Mike is fast and 
perceptive.

Christian Barker 
Watches

Christian was the co-founder, Ceo and editor in Chief of 
international men’s elegance magazine The Rake, and a founding 
editor of south-east Asian lifestyle magazine August Man. An 
unashamed horology hound, Christian is a contributor to a number 
of Robb Report’s international editions.

Joshua Gliddon
technology

Joshua Gliddon is Robb Report’s technology correspondent. 
He’s a writer and editor with more than two decades’ experience 
on authoritative business publications including the Australian 
Financial Review and The Bulletin magazine. Joshua is fascinated 
by the ways technology can help us work and play better.
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*brand footprint figures supplied by Robb Report us. 
these take into account Robb Report us print and digital properties.

The Ultimate  
Luxury Consumers

The Most Coveted Audience
Robb Report engages connoisseurs with content and first-
class advertising that speak to their passions. synonymous 
around the world with affluence, luxury and the best of the 
best, Robb Report attracts a discerning audience that shares 
the same appreciation and desire for quality, artisanship, 
heritage, fine design and exclusivity – core elements that 
define luxury. A unique combination of high standards coupled 
with influence and spending power makes the Robb Report 
audience the ideal target for the world’s top luxury brands.

Median Age

Male/Female Ratio

Percentage Married or Partnered

Average Household Income

Average Household Net Worth

Total Brand Footprint
42

77/23

86%

$363,247

$2.4M

Against all publications measured by Ipsos, Robb 
Report readers rank at the top:

for Highest Net Worth 
for Highest Personal Income#1 source: 2018 Ipsos Affluent survey*
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Print

International

Digital

social Media

email Marketing
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02
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The 
Authoritative 
Voice In Luxury. 
World-Class 
Media Solutions.

exceptional engagement and lead generation.

Email marketing

An influential audience.

Social Media

Robb Report:  
the expert in luxury for 40 years.

Print 

19 international editions and growing.

International

Print Magazines

International Editions

01

02

03

04

05

Robbreport.co.uk:
inspires today’s luxury consumer.

Digital
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Spring (April-May-June): 
entrepreneurs & Innovators; Cars of the Year; 
Aviation

With the dust settled on the new model launches of 2017, we round up the 
best of the year’s new supercars, sports sedans, suVs and limousines. We 
also celebrate entrepreneurs and innovators: those who buck the status 
quo, back their intuition and push to make our world faster, more refined, 
better and more beautiful. Look out, too, for our take on the innovative 
strides being taken in the horological world. And Robb Report’s panel of 
industry experts – commercial operators and pilots alike – evaluate the 
latest in private aviation, from recreational personal aircraft to the fleet of 
ultralong-range business jets.

Booking Deadline / 16 March, 2018 
Materials Deadline / 19 March, 2018 
On Sale / 05 April, 2018

Summer (July-August-September): 
best of the best 30th Anniversary; Luxury sports & 
boating; Watches & Jewellery 

For three decades, Robb Report has recognised the most outstanding 
new products and services available worldwide in its annual awards issue. 
In this 30th Anniversary year, we honour new winners – but also look 
back at  three decades of highlights. We make the most of summer in the 
great outdoors; perhaps astride a polo pony, or striding along a fairway. 
this issue also rounds up the latest british and international luxury boat 
launches, both power and sail. naturally is your guide to looking great 
with the latest in watches and jewellery. 

2018 Editorial 
Calendar

Booking Deadline / 11 May, 2018 
Material Deadline / 16 May, 2018   
On Sale / 21 June, 2018
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Autumn (October-November-December): 
Culinary Masters; Wine & spirits; Holiday season

Following the model of Robb Report US’s acclaimed annual event, we put 
the spotlight on the current and next generation of chef talent across the 
united Kingdom and europe. naturally, we raise a glass – or three – to
them with a look at the latest tippling trends. And naturally, we offer 
a full santa–sack of holiday gifts, in the best possible taste. the latest 
timepieces and trinkets come under the microscope once more.

Booking Deadline / 17 August, 2018 
Material Deadline / 22 August, 2018   
On Sale /  20 September, 2018

Winter (January-February-March): 
Design; Health & Wellness; travel
technology continues to revolutionise fitness, just as luxury destinations 
continue to embrace new offerings in wellbeing. We keep you on top of 
the latest developments in health; sometimes described as the greatest 
luxury of all. Meanwhile, our fascination with the finer things in life takes 
us behind the scenes to meet the designers and profile the products and 
experiences that define luxury living. And in a feast of travel features, the 
uK’s and the world’s best luxury destinations.

Booking Deadline / 12 November, 2018  
Materials Deadline / 16 November, 2018 
On Sale / 13 December, 2018

2018 Editorial 
Calendar
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In every issue 

The Source File
each issue, we profile a creative 
individual and get inside their personal 
style, teasing out the stories that 
prompted their passion for collecting 
particular brands and keepsakes.

The Art
Robb Report UK dives deep into the 
minds and hands of the artisans who 
are preserving precious skills - and 
pioneering new ones.

Frontrunners
A fast-paced survey of the latest 
developments in the worlds of cars, 
aviation, home entertainment, boating, 
fashion, watches, jewellery, art, dining, 
travel and more.

Passport
Your travel partner, to stay in touch with 
the latest openings and refurbishments 
in luxury travel destinations around the 
uK and the rest of the world.

Drive
each issue, Robb Report UK tests the 
latest in exclusive automobiles - whether 
high-performance supercars, opulent 
limousines or super suVs.

Everybody’s talking about
A deep-dive into the new technologies, 
materials and social movements that are 
re-shaping our lives.

The Robb Reader
Insights from our influential readers; 
social, business and sporting leaders.

Regular features 

Classic Cars
events and experiences related to new 
or vintage luxury cars.

Wings & Water
Products, services and events associated 
with yachting or private aviation.

Journeys
An in-depth look at exclusive and 
exceptional destinations from around the 
globe.

Leisure
Products, events and experiences related 
to fine dining, wine, spirits and cigars.

Style
the best in fashion and jewellery.

Time
the finest watches and latest 
developments in horology.

Home Entertainment
Home theatre and other leading-edge 
entertainment technologies.

Sports & Outdoors
exclusive adventures in the realms of 
skiing, surfing, golfing, mountain biking 
and beyond.

Health and Wellbeing
Latest developments in nutrition, 
exercise and medicine to maintain a 
health balance.

Editorial Content
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Special Editions

In 2018, the Year of the Dog, celebrates the qualities of loyalty, 
honesty and industriousness among expatriate Chinese 
communities, in a special annual keepsake edition. sharing a 
fine eye for quality, detail and distinctive design with Chinese 
readers, the Chinese Annual is bound within special cover 
stock and contains specifically tailored content putting an 
emphasis on property, golf, travel, luxury cars, watches, 
jewellery and interviews with local Chinese identities – all 
presented in both english and simplified Chinese text. 

Women shape opinion, our culture, our economy, and our 
world. today’s leaders in business, the arts, science and social 
change are intrepid, innovative and highly original visionaries 
– women who seek not only to cultivate their own talents and 
broaden their horizons but also motivate others to undertake 
their own voyages of discovery. MUSE by Robb Report is 
a unique forum in which these influential personalities –
trailblazers, tastemakers, idealists, and disruptors – share their 
views and values on topics ranging from style, design, the 
arts, travel, wellness, wealth management and philanthropy. 
Meet the modern muse.

2018 Chinese Annual Edition

MUSE Edition
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Print Rate Card

AD S PACE G B P

Inside Front Cover DPs 25,950

1st DPs 22,400

2nd DPs 21,550

3rd DPs 20,650

DPs pre Contributors 19,900

DPs Front Half 18,950

DPs Run of Magazine 17,730

outside back Cover 16,450

Right Hand Page facing toC (1st RHP) 12,650

Right Hand Page facing toC/Masthead/Contributors 12,650

Inside back Cover 13,550

single Page Front Half 10,750

single Page Run of Magazine 9,850

scent strips PoA

tip on PoA

Loose single sheet Insert (Machine) £68 per ‘000

Loose single sheet Insert (Hand) £88 per ‘000

201 8 ADVE RTIS I N G R ATE S / PLUS VAT
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Print Advertising Specifications

S PACE U N IT TR I M T Y PE SAFE AR E A

Double Page spread* 432mm x 297mm 412mm x 277mm

Full Page 216mm x 297mm 188mm x 277mm

1/2 Page Horizontal 216mm x 135mm 201mm x 133.5mm

1/3 Page Vertical 70mm x 297mm 55mm x 282mm

DI S PL AY ADVE RTI S I N G S IZE R EQ U I R E M E NT S  |   TR I M S IZE : 21 6M M X 2 97M M  |   B LE E D: 5 M M

*2-page spreads allow 15mm inside for binding

DI S PL AY ADVE RTI S I N G DIAG R AM S

Double Page spread 1/2 Page Horizontal 1/3 Page VerticalFull Page
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Robb Report Digital
Planting a flag in the world 
of digital luxury

Robbreport.co.uk inspires today’s luxury consumer 
with engaging content. our dedicated team of digital 
editors, writers and designers provide daily reviews 
and opinions on the latest happenings in all things 
luxury. this is provided through Robbreport.co.uk, 
Robb Report UK apps and our bi-weekly newsletter.

Robbreport.co.uk provides detailed insight into the 
highest standards of quality, connoisseurship and 
craft from the world’s most prestigious brands.

new and original content is presented through:

• unique and exclusive editorial

• top 10/best-of lists

• native and editorially driven sponsored content

Robbreport.co.uk offers advertising partners an 
authentic and authoritative editorial environment to 
reach their target audience.
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High-Impact Units 2018 
Digital display/A digital 
campaign expands your reach 
among our audience

Interactive products that increase engagement
Robb Report UK continues to innovate and refine the types 
of digital advertising products available to partners. In 
addition to standard units, advertisers now have the ability 
to use Rich Media to increase engagement with their 
brand. 

Increase interactivity through:
• Category takeovers

• Augmented Reality

• sponsored Content

• social Media

• standard Displays

• Videos

• slideshows

and other creative units via the use of Rich Media. 
Please visit robbreport.co.uk for details.

site Wrap example

Prestitial example
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Sponsored Content

Convey your brand’s incredible story with 
custom content
native content integrations offer the perfect 
way to convey your brand’s messaging within 
Robb Report UK’s trusted environment. Combine 
targeted brand content with focused calls to 
action that drive traffic and lead generation.

• Robb Report UK’s sponsored content is a 
unique combination of lifestyle editorial, 
advertorial and advertising with a strong call 
to action

• not simply a landing page, the custom 
content spotlight will be a multi-page hub 
that can include coverage of your brand with 
image galleries, videos and much more

• special advertorial (optional) produced  
by Robb Report UK and/or submitted by 
your company

• Video, image carousel and slideshows  
bring our partners’ brands to life and drive 
lead generation

• social Media share and promotion
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the Robb Report experience app brings the magazine print 
pages to life through augmented reality. the app seamlessly 
integrates our magazine, website, and app functions with 
the latest in digital technology, creating the ultimate luxury 
experience for readers.

Robb Report Experience app brings brands to life via:
• Video

• 3D

• 360 degree

Step 01
Download Robb Report - the experience from the Apple App 
store or Google Play.

Step 02
open the app and scan over the ads on the left page.

Step 03
Look, hear, play around and click through to our sponsor sites 
to find out more.

Augmented Reality -
Coming Soon!

The Experience. Augmented Reality.
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Email Programs

Directly access our opt-in audience
Robb Report UK’s email offerings drive lead generation and 
brand recognition for advertisers while providing timely news 
about our readers’ passions. 

Newsletters
Robb Report UK has a bi-weekly newsletter that takes a deeper 
dive into the passions of our readers.
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Social Media 
Experience

Connect with an active audience
Robb Report UK’s editors post stories each 
day on social media. these stories include 
slideshows and videos. Posts on certain 
platforms are available to Robb Report 
clients who are looking to further enhance 
their overall campaign with Robb Report 
UK.

• number of engaged followers  
has dramatically increased

• our composite following is growing 
each day 

extend the conversation to a responsive 
audience through highly engaging visual 
posts on Robb Report UK’s dedicated 
Facebook and twitter pages.

Follow Us
Facebook.com/RobbReport

twitter.com/RobbReport

Pinterest.com/RobbReport

Instagram.com/RobbReport

Youtube.com/RobbReport

Robb Report
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Digital Pricing

S TAN DAR D S PACE S 1 M O NTH 3 M O NTH ( 1 0%) 6 M O NTH (2 5%) 12 M O NTH (4 0%)

Price for whole site per month:

Leaderboard under Menu £2,500.00 £2,250.00 £1,875.00 £1,500.00

First RHs £2,000.00 £1,800.00 £1,500.00 £1,200.00

second RHs £1,700.00 £1,530.00 £1,275.00 £1,020.00

third RHs £1,400.00 £1,260.00 £1,050.00 £840.00

H O M E PAG E WR AP 1 M O NTH 3 M O NTH ( 1 0%) 6 M O NTH (2 5%) 12 M O NTH (4 0%)

Inclusions in wrap: Price per month:

Leaderboard below Menu

First RHs

overlay

expanding to 300x600 (desktop)
or overlay on tablet/smart phone to 300x250

Featured Article space

100% of views. Maximum 2 weeks,
(sold in 7 consecutive days increments)

£7,000.00 £6,300.00 £5,250.00 £4,200.00

S EC TIO N WR AP 1 M O NTH 3 M O NTH ( 1 0%) 6 M O NTH (2 5%) 12 M O NTH (4 0%)

Inclusions in wrap: Price per month:

below Menu

overlay

First RHs (section only)

expanding to 300x600 (desktop)
or overlay on tablet/smart phone to 300x250

Featured Article space

£3,500.00 £3,150.00 £2,625.00 £2,100.00

For full digital specifications please visit robbreport.co.uk

BO N US S PACE S 1 U N IT

newsletter sponsorship £2,500.00

sponsored Content £2,500.00
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Events & Experiences

Evenings of Connoisseurship
Robb Report UK offers custom, all-encompassing luxury experiences 
tailored specifically to an advertising partner’s objectives. events can 
range from small, intimate gatherings with VIP readers to larger one-of-
a-kind luxury events.
 
Robb Report UK with strong relationships and strategic alliances can
also offer opportunities for event integration and alignment with other
like-minded luxury brands for added exposure, reach and potential brand
partnerships.
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Private Concierge

At Robb Report UK Private Concierge, we aim to exceed our clients’ 
expectations and leverage our global partnerships to showcase the best 
of the best. As the world’s authoritative voice in the luxury market, Robb 
Report UK has exclusive connections to a world of unique experiences, 
rare products and premium services.

Access to experiences limited only by your imagination
Provides exclusive, discreet access to a world of luxury. We can arrange 
bespoke travel for business or leisure, access to jets, helicopters, 
limousines, yachts and more.

 

For more information please visit robbreport.co.uk/concierge
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International Editions

Growing Global Influence
Robb Report’s global influence continues to grow beyond 
the united states, with many international editions now in 
development.

Arabia
Circulation: 20,000 
Frequency: 12×

Australia
Circulation: 20,000 
Frequency: 7×

Brazil
Circulation: 40,000 
Frequency: 12×

China
Circulation: 184,800 
Frequency: 12×

Germany
Circulation: 50,000 
Frequency: 5×

India
Circulation: 30,000  
Frequency: 12×

Kazakhstan
Circulation: 20,000 
Frequency: 10×

Korea
Circulation: 30,000 
Frequency: 12x

Malaysia
Circulation: 11,000 
Frequency: 12×

Mexico
Circulation: 40,000 
Frequency: 12×

Russia
Circulation: 22,000   
Frequency: 11×

Singapore
Circulation: 15,000 
Frequency: 12×

Spain
Circulation: 30,000 
Frequency: 10×

Sweden
Circulation: tbC 
Frequency: tbC

Thailand
Circulation: 15,000 
Frequency: 12×

Turkey
Circulation: 10,000 
Frequency: 12×

United Kingdom
Circulation: 20,200 
Frequency: 6×

Vietnam
Circulation: 10,000 
Frequency: 12×
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Contact Your Robb Report UK Representative

For advertising enquiries please contact:

Chris Wilson
chris@luux-media.com
+44 7496 044655

James Fisher
james@luux-media.com
+44 7525 173995

Contact Us To 
Reserve Space Or 
Make Enquiries

robbreport.co.uk

Facebook.com/RobbReport

twitter.com/RobbReport

Pinterest.com/RobbReport

Instagram.com/RobbReport

Youtube.com/RobbReport

Robb Report

Follow Us
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robbreport.co.uk


