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The essence of luxury is expansiveness.

Luxury is exquisiteness.
Robb Report Lifestyle offers purchasing choices and
lifestyle advice for the elite Chinese consumers

in a platform of unparalleled quality.
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Founded in 2007, Robb Report Lifestyle is a platform to provide high—end experience service.
Inheriting the concept of Robb Report original American version, influencers and opinion
leaders look to Robb Report to discover the world’ s finest products, services and experiences
through both editorial and advertising. We connect closely with readers through localized

contents and new media, and establish a unique cultural circle by high—end activities.
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A medium of magazines with a large number of boundaries between design and art presenting a unique art form.
Ways of cooperation: each cover invites an artist to act as a curator and combines art and products for creative refining

and interviews. Therefore, each cover of the magazine has artistic and collection value.
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About Robb Report Lifestyle Beyond

The all new Robb Report Lifestyle Beyond focuses on the young opinion leaders. We keep up
to date with the latest trends, send news about fashion and beauty to our followers,who are
the youngest high—net—value people.

The cover star together with hot topics will attract more attention. We offer all kinds of fancy

content for the new generation.
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As the authoritative digital media for high-net-value people pursuing fine lifestyle in China, Robb Report Lifestyle
displays the richest lifestyle to users by offering specialized luxury information. Focusing on realizing the commercial
value of art, we are experts in the area of high-end lifestyle as well as a platform leading fine life experience.

New media promotion: Robb Report Lifestyle official WeChat account, official micro blog, HS, internet broadcast, video

and official website.
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An artistic lifestyle,an enriched culture loop.from Mr. Robb's unique perspective,we provide a high-quality lifestyle

handbook for the high-end worth people.We also release art and consumption information.
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To use blog to broadcast synchronously and routinely “Best of the Best”annual ceremony, as well as “THE SEVENTH
DAY” offline community activities and offer high-end lifestyle experience advocated by Robb Report Lifestyle to all the

users who follow the magazine with interest.
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The new sub brands ‘Robb Report Lifestyle Beyond’ is a new platform for the new generation of pioneer leaders.
It’1l provide more quality articles with different views.It takes a sharper vision, observes art and life, and share
trends and fashion news.
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Best of the Best Individualized and
Customized Art Store: out of the unique
perspectives of artists, the exquisite
techniques of craftsmen, and the original
creativity of designers. We select for you,
from the angle of Robb Report Lifestyle, the
unique items of our times and add for you a

touch of bright color to life.
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To customize products and services to customers via interaction and on the basis of creativity recorded by Html5, to

present interesting and exclusive communication themes.
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A high-end customized lifestyle service platform that encompasses a tasteful lifestyle: power, apparel, travel, art, watches,
jewelry, wine, and the experience of enjoying life through people and brands with luxury attitudes around the world. This
detailed interpretation attracts readers into a world of adventure and excellence, which guides Chinese readers to share
and enhance holistically and materially.
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E-Magazine Robb Report Lifestyle posts at all internet channels.The online reading mode shows more choices to the

followers. Our followers can read the latest magazine for the first time online,which is completely the same as the

magazine.
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Amazon China/e.dangdang/e-m jd/IReader/QQ read/Weread/Zhihu/CMread etc.
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We record the theme in multiple ways, including micro film, streaming
media, film and video. We create new high-net value circle culture

jointly with domestic video platforms and popular apps.
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Robb Database, one of Robb Report Lifestyle's core resources, assembles detailed information about Chinese elites
to help our clients understand better. In addition to the basic information common to all databases — statistical,
geographical and contact data — Robb Database also features more detailed and valuable information, including
data on customers' companies, assets and purchasing power. The active administration and updating of the database

allows us to track our readers' tastes and habits in real-time, increasing the quality of the database and allowing us to
have stronger relationships with our readers.
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RR Lab — for science and technology, brand and art, constantly exploring the cooperative practices of mutual integration

and innovation.

Presentation format: new media exhibition, resident art exhibition and new art futures.
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The Best of the Best List also known as the Quality Life Report. For 30 years, it has been a grand Oscar event in

the luxury industry.It is a complete manual covering the whole global luxury sector, a report on life quality, a list

of expertise and impartiality.
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"Best of the Best" was initiated by Robb Report in 1989, which turned out to be one of the most lasting media selection in
the world. The selection sees senior consumers, authoritative experts, CRM high-quality users of luxury industry working
together to pick and evaluate quality goods, and annuallly select a person of the year. A grand awards ceremony is held at

the end of each year, when the ‘Quality Life Report” which is based on the powerful CRM kernel database of ‘Robb Report

Lifestyle’ is issued at the same time. The report is a study on the consuming behavior of the Chinese elites and covers a wide

range including clothes, automobiles, watches, jewelry, travel, and real estate.
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On the basis of the Quality Life Report data accumulated over the past ten years,
the White Paper does cross-over analysis and comparison of trends of the year
to offer the most authoritative statistics in the industry which are targeted at the
consuming incentives of high-end groups and lead to conclusions on different
industries. It is a customized industry guide offered by ‘Robb Report Lifestyle’

jointly with specialist research organizations.
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Adhering to the spirit of "Best of the Best (BOB)", RR Hunts focuses on the young artists, through the platform of "Art
to come", to discover young artists who continue to create in the art field and have their own unique creative concepts,

and regularly launches the "BOB-Art New Future List" to record how they explore innovation, respond to the times in

different dimensions, and personally influence and create a future.

O BHRIPE—SFFEIARE —FH, FFEFFHHLRE 7
© ZARGIFH—LURELE, BiFik, FUIM— LR IR X
O R —RG G, RRIARSEILI R

AYEZARP: REAR LA
HEAR B R LARIKI, A A AT 2 AR R

FEB X RE: Bl Z ARG 2 (NMAF)
I A BRI LA S TR T E R, BIAERAEYE, R0 E .
TERZIE N AMETIRAR 2R B 2

Robb Report Lifestyle

“BEZ 3k Best of the Best” fEAEmbid = UAm "B R” B, SEREITLNRSL T2

HOHIA FERIR R, FRATHFT20234F AR IKIERX T /HBOB [Pt F & #HidH fi—— “BOB TASTE#
PEMAR”  (fiiF% “BOB TASTE” ) , HE EASKSECRTAIMNS EER SR, NHRIEMEGRSE
(eSS eSS

As the "Oscar" list in the high-end lifestyle industry, "Best of the Best", has established widespread popularity and
authority in the industry over the years. We will officially launch a new vertical section under BOB IP at the end of 2023
— "BOB TASTE" and a new list of fine restaurants with chefs, introducing food and wine that are truly worth trying.
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THE SEVENTH DAY
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The Seventh Day Program develops a unique circle social platform built on high-end private enjoyment activity. Aiming

at creating the first luxury-experience community in China, the program offers a one-stop customized enjoyment

experience which is high-end, attractive, exclusive, and covers widely the areas of art, automobile, wristwatch, jewelry,

travel, and real estate.
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Highly frequent, diversified, in-depth experience, customized to needs
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The activity invites distinguished guests to experience the robust power and interact with influential local entrepreneurs
and artists. Travel of Power of Robb Report Lifestyle makes cross-boundary integration of different power products to

form an all around and unique pattern of travel.
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We offer customized travel routes and exclusively designed voyage
sto VIPs of Robb Report Lifestyle, who will enjoy high-end hotels,
explore mysteries, experience ancient civilizations and exotic
cultures, have close encounter with art treasures all over the world,

and forget themselves in the perfect integration of art and travel.
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The activity combines traditional literati gathering and modern luxury goods consumption culture, and offers
experiences of cross-boundary integration of art and furnishing. Art and grace manifest themselves in life from time to
time, making the past serve the present, while getting rid of the stale and introducing the new.
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The activity organizes customized events especially for VIPs, to lead
the VIPs and persons of private enjoyment to appreciate craftsmanship
and artistic glamour, listen to brand legends, and understand luxury
philosophy. We share with consumers firstly the latest products, and
bring to them knowledge of product culture, trends, appreciation, and

maintenance, to strengthen brand loyalty.
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We offer high-end customized lifestyle experiences in which you will taste global
gourmets, make friends while appreciating wines together, and relax in a splendid and
healthy weekend. It is an activity featuring enjoyment of customized life experience that

is unique and cutting-edge.
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I &/ Positions iM*ERates (RMB)
HHE+WRER (4P) Cover+Full Page (4P) 2,280,000
HEMWAIZR (4P) Cover Gatefold (4P) 1,968,000
HEIMITT (2P) Outside Cover Gatefold (2P) 1,330,000
Z%—#81R 1st Double Page Spread 1,039,000
2 #811 2nd Double Page Spread 958,000
2 =811 3rd Double Page Spread 927,000
B HE 55 Before TOC 439,000
BRANGE B 51 Full Page Facing Copyright Statement 393,000
H=:5= 28R Single Page Facing TOC 381,000
ATIER Full Page 342,000
W #ER Double Page Spread 630,000
= Inside Back Cover 390,600
EH =T Double Page Spread Inside Back Cover 666,000
E/Ji Back Cover 975,400
IR Full Page Advertorial 305,500
EhREIR Insertion Poster 666,000

HIZEET E1E Social Media

=55 Tz =ikAE g
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W15 (3k%) Wechat Headline BIEER B E 300,000
WS (%) Wechat Second Post BIESE B E 180,000
g (E&) Weibo Post BE + KX 180,000
i# (% &) Weibo Repost BE+RRE 150,000
USRS & 75 Wechat Channel HErRE 180,000
TEZE

WU (3L5%) Wechat Headline FMERSE 300,000
5 (Z%%) Wechat Second Post FMERSE 180,000
fiE (EAR) Weibo Post BE + X 180,000
iE (% 4&) Weibo Repost BRE+HE 150,000
FUSIERS A F5 Wechat Channel ErRX 180,000
ML & &g Website &Rates (RMB)
ERESLRERFE (1X) Main Banner/Day 120,000
HRESE®LE (7X) Main Banner/Week 600,000
WG S E Website Post 120,000
&iE:
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Note:

1. First DPS-Fifth DPS: Both right and left pages will reserve an 8 mm space for overlap.

2. ROP DPS: Right and left pages will reserve a 4 mm space for overlap.

3. Cover and multiple-page spreads: Both left and right pages will reserve an 8 mm space.

4. Gutter bleed: Allow 3 mm for bleed at top, bottom, left, and right of pages.

H20245 18 1 B24E3K Effective from Jan. 1st 2024

&% R~ Ads Size

BP @mRY
245X231
HMmRF
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1.PDFIET (REWREEN, REBISHHREXY)
2.lllustrator epszkaif54% o

(B, FEESSEUFR)
3.InDesign ($FAKRE R RN MHHELSES)
4IBIREF KRN R T2 ERNEBITHR, G1EE
BORY . BR . XFURARRERNEY
5. EWMEMERNBE R NCMYKE Grayscale® ¥
X, EEEXNNEPSHTIFFER, PBRRET
300dpis
6.IEMIEAMNAIE L, BREET, FHHT LNEBRITH,
7. BPRERIEIN_ERENSRSE, B3510%-100%MM S
8.ENRIMLE: 240%/55~
9TREE: K:1.7D C:1.4D M:1.3D Y1.0D

1018 AREEPhotoshopF4RIE X FFIGRIA UG- F A
{EfaIPhotoshop3ff, 1REBNFHEE,
NXHESERISMNRY . BMARENLE,

Materials Request

Digital File (please put all the linked pictures in the same file as ad materials )
1.PDF format  (for security purpose, please forward original file as well

2 Illustrator (EPS or .Al format) (please create a textbox and include all images
used in the file )

3.InDesign (please include all images and fonts used on the CD )

4 Please provide two CD-Rs with your files.

Provide two sets of color proofs, including the correct size, image, text and color
progressive proofs with positive proofs and color guides for color ads.

5.Images must be CMYK or grayscale, in TIFF or EPS format, at no less than 300
dpi resolution. Please do not use any images saved in JPEG format or with RGB
color channels.

6.For consecutive advertisements, please name files based on the sequence in
which they will be published.

7 Single-page with density range and 10%-100% intergrated half-tone desity.

8 Printing Screen Line: 240 lines/inch

Ir&EEELEEE: 88128

FBIFSPUBEZE : Robb Report Lifestyledb AR

ik JERMEPEXEEERISHEAE16E (100020)
BXREA: 24 86 1065872077

BBFE : wugi@trends-media.com

Deadline: 12th of each month

All advertising material to:Robb Report Lifestyle Beijing Office
16/F Trends Building, No.9 Guanghua Road,

Chaoyang District, Beijing,100020

Tel: 86 1065872077 ~ E-mail:wuqi@trends-media.com

9 Draft Density: K:1.7D C:14DM:1.3DY1.0D

10.Please do not edit text in Photoshop. Do not save your original files in
Photoshop format in order to preserve vector text and graphics.

11. Please do include the correct trim sizes, bleed and trimming lines in the file.
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Notice for advertising

Cancellation policy: Please provide notice 50 days prior to the
date of publication to avoid an additional 50% above the initial
advertising cost.

The editorial department is authorized to arrange advertising pages
depending on article content.

All advertisements are subject to approval by Robb Report. We
reserve the right to refuse any advertisements. In keeping with
Chinese advertising regulations, advertisers will be required to
furnish all related certifications and documentation. Robb Report is
not responsible for any errors in materials supplied by advertisers.
Changes made by telephone will not be acceptable unless hard or

soft copies are supplied.
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Robb Report Lifestyle was and is always available in banks, airport VIP lounges, public areas in 5-star
hotels, etc. Easy access to Robb Report is at hand in these areas.
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Includes: China Merchants Bank, Citibank, Standard Chartered Bank, China Mobile, five-star hotels
in Beijing/Shanghai/Guangzhou, Beijing Capital International airport, Shanghai Pudong airport,
Shanghai Honggqiao airport, Guangzhou Baiyun airport, Shenzhen Baoan airport, etc.
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